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It’s here - our first ever Red Report.

This annual report, published around Menstrual Health Day each year, will track the UK’s attitudes,

understanding, and action on menstruation. It’s designed to be a national barometer for menstrual justice - a

tool to measure whether the country is moving forwards, standing still, or sliding backwards.

The findings from this first edition are sobering.

Despite years of tireless advocacy and growing public awareness, menstrual injustice remains deeply rooted in

the UK. Silence, shame, and systemic neglect continue to shape the experiences of far too many, and

alarmingly, young people and those experiencing overlapping systems of oppression face the most

challenges.

The Red Report is a milestone and an opportunity. It gives us evidence to challenge the status quo, to show

where progress is happening, and to expose the gaps that must urgently be addressed. It is a mirror and a

megaphone: revealing the realities of people’s lives while amplifying the voices that are too often ignored or

erased.

This is what Irise exists to do. Menstruation is a public health issue, a human rights issue, and a matter of

social justice. At Irise, it is our work to ignite progress toward building societies that embrace menstruation in

all its complexity, rather than pushing menstruating bodies into the shadows.

A MESSAGE FROM OUR
CEO

Chrissy Cattle,

CEO - Irise International

A MESSAGE FROM OUR YOUTH
BOARD
Research like this has been a long time coming. For years, we’ve known that menstruation is

surrounded by stigma, shame, and silence — but now we have the data to prove not only how

widespread these issues are, but how they’re getting worse for younger generations.

As a youth activist, it’s powerful to see research that breaks it down clearly and puts our experiences

front and centre. This report doesn’t just confirm what we’ve been saying — it gives us the evidence we

need to push for real accountability.

I’ll be using The Red Report to demand better from changemakers. 

Molly Fenton - Young Activist 

https://www.menstrualhygieneday.org/


EXECUTIVE
SUMMARY
The first edition of The Red Report paints a stark picture of the state of

menstrual justice in the UK today.

A nationally representative survey of 2,000 UK adults  - including 386 people who

menstruate - reveals that stigma, inequity, and discomfort around menstruation

remain deeply embedded in our society.

Nearly 1 in 4 people who menstruate struggle to afford period products, rising to

almost 1 in 3 Gen Z, Disbaled and BAME menstruators. 

Almost 1 in 5 menstruators have experienced discrimination due to menstruation in

the past year — increasing to nearly 1 in 4 for Gen Z and BAME menstruators. 

More than a quarter of menstruators reported feeling embarrassed about

menstruation in the past 12 months. This rises to 1 in 3 among Gen Z.

Most UK adults are still uncomfortable talking about menstruation in day-to-day

situations. Menstrual knowledge remains critically low, but the data suggests that

greater knowledge leads to greater comfort — highlighting the transformative power

of menstrual education.

Social media, news media, advertising, and activism are all seen as having a role to

play in breaking the silence and destigmatising menstruation.

The majority of UK adults support menstrual leave policies, signalling public

readiness for meaningful policy change.

Taken together, these findings highlight both the urgent need for action and the

enormous opportunity for progress. The Red Report will be published annually to

track this evolving landscape -  exposing challenges, spotlighting change, and

galvanising action toward a more just, informed, and shame-free future for all.



PERIOD POVERTY

Almost 1 in 4 people who
menstruate struggle to
afford period products 

Marginalised groups are most deeply
impacted 

Disabled menstruators are less
likely to be able to afford

period products.

Disabled (33%) compared to the overall figure of
23%.

Black, asian and minority
ethnic (BAME) menstruators

are more likely to
struggle to afford period

products

1 in 5 white menstruators, but around 1 in
3 BAME menstruators

this Rises to almost 1 in 3
GEn Z who menstruate 

30% in Gen Z population 

23% of menstruators

Period poverty is widespread and
worsening



Almost 1 in 5 menstruators have
experienced discrimination

Because of menstruation in the
last 12 months

This rises to almost 1 in 4
 GEn Z menstruators

17%

17% of menstruating UK adults and 23% in Gen Z
population  

Menstruation remains
a source of shame and

stigma.

And once again, its
young people and

marginalised groups
who are  more likely to

suffer.

DISCRIMINATION 

and 1 in 4 for BAME
menstruators

Menstruation fuels  discrimination - a reflection of how deeply stigma continues to shape people's lives.

Almost 1 in 5 UK adults who menstruate (17%) report experiencing discrimination linked to their period in
the last 12 months. Among Gen Z menstruators and Black, Asian and minority ethnic (BAME) menstruators its
nearly 1 in 4 - a signal that discrimination is not evenly felt. Once again, it is young people and those from
marginalised communities who are most likely to suffer the consequences of our collective discomfort
and inaction.

These findings are a stark reminder that menstrual injustice is not only about access to products or
information - it is about power, visibility, and whose experiences are considered valid. We cannot
meaningfully address period poverty or education without also tackling the discrimination and inequality
that underpin them.



More than a quarter of
menstruators have felt
embarrassed Because of

menstruation in the last 12 months

This rises to 1 in 3
 GEn Z menstruators

27% of menstruating UK adults and 32% in Gen Z
population  

27%

Disabled menstruators are
more likely to have

experienced embarrassment
related to their period.

Disabled 36% vs overall figure of 27%

SHAME & STIGMA

Stigma around menstruation continues to shape how people feel, act, and access support. More than a
quarter of menstruators (27%) have felt embarrassed about their period in the last 12 months -  a figure
that rises to nearly one in three (32%) among Gen Z.

This sense of shame has real consequences. Fewer than half of working menstruators (39%) feel
comfortable requesting time off for period-related issues. Most menstruators don’t feel comfortable
asking strangers for period products (only 39% say they’d Feel comfortable), and - worryingly - 1 in 4
(24%) don’t feel comfortable speaking to a doctor about menstrual health concerns.

These findings reveal a culture where silence and discomfort still dominate — holding people back
from getting the support they need and reinforcing harmful cycles of exclusion.



COMFORT
I would feel comfortable talking about
menstruation...

Most UK adults are not comfortable talking about
menstruation in day to day situations.

...with my family

...WITH COLLEAGUES

...WITH CHILDREN or young people

46%

42%

39%

...AT A SOCIAL GATHERING (MIXED GENDER)

30%

Despite growing awareness, menstruation remains a taboo in everyday conversation - kept behind closed
doors and surrounded by discomfort.

When asked whether they would feel comfortable talking about menstruation in various day-to-day
situations, less than half of UK adults said yes. These figures expose a culture of silence that continues
to push menstruation to the margins. If adults feel uncomfortable even mentioning periods, it’s no
surprise that stigma persists and that young people grow up without the language or confidence to talk
about their own bodies.



6 or fewer correct
87%

7 or 8 correct
12%

9 or 10 correct 
1%

2000 UK Adults were asked 10 true or false questions around
menstruation 

knowledge around
menstruation

remains critically
low.

 
We asked 2000

adults 10 true or
false questions
and less than 1%

got 9 or 10/10
correct.

KNOWLEDGE

But Knowledge is Power

 Our data shows that those who
understand more about
menstruation are more

comfortable discussing it,
highlighting the transformative

potential of menstrual
education. 

Percentages of UK adults

...with my family

...WITH COLLEAGUES

...WITH CHILDREN or young people

w/lower knowledge 44% 

40%

36%

I would feel comfortable talking about
menstruation...

...AT A SOCIAL GATHERING (MIXED GENDER)

27%

56% w/higher knowledge

47%

60%

56%



Social norms are shaped
by the messages we

consume.

  Social media, news
media, advertising and

activism play the
strongest role in

destigmatising
menstruation. 
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Percentage of UK adults that say that each has played a role in
decreasing stigma in the last 12 months

MORE THAN HALF OF UK adults SUPPORT
POLICIES RELATED TO MENSTRUAL LEAVE

AND ONLY 1 IN 7 ARE AGAINST THEM 

GEN Z AND MILLENNIALS more
LIKELY TO BE IN FAVOUR

Disagreeagree

I would support workplace policies related to
menstrual leave 

51% of UK adults and 62% and 66% of Gen Z and Millennials 

And young people are
demanding change.

That's why we stand
behind the youth-led
menstrual movement.

Social norms don’t shift in a vacuum - they are shaped by the messages we see, hear, and share every day.
These findings underscores the critical role of storytelling, visibility, and  representation in dismantling
shame. activists, Campaigning organisations, creators, and brands that speak openly and authentically
about menstruation are not just raising awareness - they’re shifting societal norms and empowering the
next generation to do the same.

WHAT IS WORKING TO SHIFT MENSTRUAL
JUSTICE?



METHODOLOGY

2,000
adults

This UK nationally representative survey of 2,000
adults was co-created with Irise’s youth board, the
Empower Period Committee, and conducted
independently by market research agency Opinium
on behalf of Irise International. Fieldwork took
place in April 2025, and the data has been weighted
by age, gender, and other key demographics to be
representative of the UK population.
Please use the reference: The Red Report, Irise International, 2025. 

In the last 12 months, what role has the following had in increasing or decreasing stigma related to menstruation, if at all? (n=2,000) Percentage choosing ‘Significantly decreased

stigma around menstruation’ and ‘Decreased stigma around menstruation a little’. 

To what extent, if at all, do you agree or disagree with the following statements? I would support workplace policies related to menstrual leave (n=2,000; Gen Z n=266; Millennials

n=419). Percentage choosing ‘strongly agree’ or ‘somewhat agree’.

To what extent, if at all, do you agree or disagree with the following statements? I would feel comfortable talking about menstruation with my family; I would feel comfortable

discussing menstruation with colleagues; I would feel comfortable discussing menstruation with children or young people; I would feel comfortable talking about menstruation at a

social gathering (mixed-gender) (Lower knowledge n=1,738; Higher knowledge n=262). Percentage choosing ‘strongly agree’ or ‘somewhat agree’.

To what extent, if at all, do you agree or disagree with the following statements? I would feel comfortable talking about menstruation with my family; I would feel comfortable

discussing menstruation with colleagues; I would feel comfortable discussing menstruation with children or young people; I would feel comfortable talking about menstruation at

a social gathering (mixed-gender) (n=2,000). Percentage choosing ‘strongly agree’ or ‘somewhat agree’.

To what extent, if at all, do you agree or disagree with the following statements? I have felt embarrassed about my period in the last 12 months

(Menstruators n=386; GenZ menstruators n=118, Disabled menstruators n=80). Percentage selecting ‘strongly agree’ or ‘somewhat agree’.

 I would feel comfortable requesting time off work for period-related issues (Working people who menstruate, n=319). Percentage selecting ‘strongly agree’ or ‘somewhat agree’.

 I would feel comfortable asking a stranger for a period product. (Menstruators n=386). Percentage selecting ‘strongly agree’ or ‘somewhat agree’.

 I would feel comfortable speaking to my doctor about a concern I had around menstruation

(Menstruators n=386). Percentage selecting ‘strongly disagree’, ‘somewhat disagree’ or ‘neither agree nor disagree’.

To what extent, if at all, do you agree or disagree with the following statements? I have experienced discrimination due to menstruation in the last 12 months

(n=386; GenZ menstruators n=118), Asian menstruators n=43: 31%, Black menstruators n=30; 28%). Percentage selecting ‘strongly agree’ or ‘somewhat agree’.

To what extent, if at all, do you agree or disagree with the following statements?  I sometimes struggle to afford period products

(Menstruators n=386; GenZ menstruators n=118; Disabled* menstruators n=80; White menstruators n=285, Asian menstruators n=43, Black menstruators n=30). Percentage

selecting ‘strongly agree’ or ‘somewhat agree’.

*Disability was self-defined in the survey: people who say they have a condition lasting >12 months and that it affects their ability to conduct day to day activities.

To what extent, if at all, do you agree or disagree with the following statements?

 I sometimes struggle to afford period products  (Menstruators n=386). Percentage selecting ‘strongly agree’ or ‘somewhat agree’.

NOTES


